How Does Technology Contribute to Overspending and Discontentment?
by Mrs. Lynch
In America today, we are constantly bombarded with the desire to have more, more, more.  There are stores on every corner, commercials on television every eight minutes, and cyber ads constantly appearing as we troll through social media late at night.  According to matt@churchsimple.net, “Our constant awareness of what we lack drives that discontent.” Decades ago, before technology entered the picture, the only time people thought about things they wanted was when they looked at the weekly newspaper ads on Sunday, or saw an ad during a TV program.  In today’s world, technology has provided us with amazing advancements in medicine and communication, but we’ve paid a price that has plunged us into debt and fostered an attitude of discontentment.
All people suffer from the disease of discontentment, but shopping addiction seems to affect mostly women.  One reason why women seem to suffer more from “shopping addiction” is because going to the mall or spending time participating in “retail therapy” is often joked about rather than taken seriously by society.  Movies have been made about this issue—comedies, no less!  April Benson, Ph.D., who specializes in compulsive buying disorders says, “We never had a president telling us to drink or take drugs, but we did have a president that said we cannot let the terrorists frighten our nation…so go shopping.” The older people get and the more money they have, the more they may shop without suffering the negative consequences.  They may shop to provide gifts to their kids and grandkids.  And, for many of these shopaholics, technology only makes their bad habits easier and harder to kick.  

During the months of November and December, when people are focused on spending, technology can fuel the fire of discontentment and overspending.  Events like Black Friday and Cyber Monday only encourage more online spending.  Some companies even structure their sales to take place hourly or daily, encouraging shoppers to check their website often and buy often, too.  Companies are getting very good at finding marketing strategies that tap into consumers’ desire for more—and get people to spend their hard-earned cash more often than they should.  According to Ajeet Khurana in his article,  “Cyber Monday:  What is Cyber Monday?” he says, “We seem to have irreversibly crossed the one billion dollar mark in US online purchases on Cyber Monday. “  
Technology devices like smartphones, computers, iPads and the like have only deepened our discontentment and made us more aware of what we are missing.   As we consider this issue in our country, it is important to unplug from our technology and invest our time and energy in fostering relationships with people—rather than things.
